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The logo features the swan-shaped figure “20” as its core element,
representing UIC’s 20-year journey. The swans in the campus lake
have become a shared memory among UlCersin recent years and a
symbolic element of UIC itself. Over the past two decades, generations
of students have acquired knowledge at UIC, made contributions to
society, or stepped onto the global stage, while the swans have
thrived and multiplied on campus. This ¢ycle of growth and renewal
reflects UIC’s educational mission and legacy.

The book silhouette symbolizes the accumulation and dissemination
of knowledge, aligning with the motto “In knowledge and in deeds,
unto the whole person”. Its open form represents continuous
exploration and innovation. The swan gracefully taking flight from the
book, signifying UICers pursuing knowledge under their alma
mater’s guidance and applying it through action, embodying the
principle of “in deeds”.

The logo’s color scheme follows UIC’s visual identity, with a blue-
green gradient maintaining brand consistency. The golden base of
the book enhances structural depth and visual balance.

This design integrates the swan, the number 20, and the book,

showcasing UIC’s 20 years of achievements while symbolizing the
shared growth and enduring legacy of UIC and its students.
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Designed by Yancheng (Eric) Zhang.

This proposal and all design concepts presented herein are independently created and are not official designs of the UIC 20th Anniversary. The visual assets related to the college
used in this proposal are solely for demonstration purposes and do not represent the official stance of the institution.

Some mockups included in this proposal are sourced from Mockey, Akoya, and other royalty-free platforms. These mockups are used exclusively to illustrate potential applications
of the logo design and merchandise concepts within the scope of this proposal. They are not intended for commercial use, distribution, or sale. The copyrights and intellectual

property rights of these mockups remain with their respective owners.

This proposal is for presentation purposes only and does not imply endorsement, approval, or affiliation with UIC.
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